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ABSTRACT

-
tors including promotional activities that are rarely 

accommodations that are still incomplete and English 

-

Measurement The research in this study uses a score 

analysis technique used linear regression analysis. The 

Based on English. 
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INTRODUCTION

makes Indonesia have many cultures, customs and 
traditions that are summarized into a diverse ethnic 

-
ist attraction in a place region certainly need a good 

promotion is an important tool in global marketing 

activities carried out must be diverse, promotional 
activities also need done by establishing a reliable 



tourism business institutions to actions that are able 
to create exchanges (buying and selling) in marketing 

-

a tourist destination based on English in the last period 

-

developers. (travellersindo.blogspot.com) 

not good so that sometimes the tourism object and sup-

about tourist destinations, interesting tourist attrac-

-

tourism potential in the international arena. 
 Based on the description above, the problem to 

so that tourist developers have alternative solutions to 
develop tourism potential in the international sphere.

English-based tourist destination and provide thought 

Beach and the local Government to implement the right 
promotional strategy.

LITERATURE REVIEW

marketing communication. Marketing communica-
tion is a marketing activity that seeks to disseminate 

-

-

marketing communication carried out by a company 

marketing their products. The term strategy comes 



-

-

-
nicates product excellence and persuades the target 
market. In the tourism sector this promotion strategy 
is important because the tourism sector is a competi-

rapidly developing tourism industry, competition is 
becoming increasingly high, so that the promotion 

-

promotional techniques commonly used by travel 
agents to do tourism promotion, namely advertising, 
sales promotion, personal selling, and public relations. 

and services provided by the community, business 
people, the Government, and the Regional Govern-

temporary, carried out individually or in groups as an 

-
tion in making and determining all policies related to 

-
ist destinations, especially those based on English, 

most important link in a tourism activity, this is due to 

the tourist destination is the potential and attractive-

her research strategy planning and tourism develop-

attractions is a very popular tourist attraction at domes-
tic tourists (Nusantara) as a very strong tourist destina-

a chance to become a leading tourist destinations in 
West Java.

-
gandaran beach objects experienced quite complex 

-

-
ture to support development marine tourism, such as 

RESEARCH METHODOLOGY

research is a study that aims to determine the relation-

in this study are promotion strategies as variable X and 



disagree). Statistical analysis uses in this research is 

-

the researcher can be used as a sample. The sample 

Explanation:
n =  Sample size

are obtained:
n = z² / 4µ² 

respondents. The data analysis technique used is simple 
linear regression analysis by using equations, namely: 

that the instrument is invalid so it must be repaired or 

-

instrument measurement results 

. Thus the statement items are de-

The method used in this study is a simple linear re-
gression statistical analysis method. This method is 

independent variable, the promotion strategy and the 
dependent variable, namely tourism development. 

-
sion analysis, it can be seen the simple linear regression 

-

variables. Based on the results in the Model Summary 

-



on the dependent variable. Based on the results in the 

on the dependent variable.
-

tion Strategy variable obtained the t-count is as big as 

CONCLUSION AND SUGGESTION

above, it can be concluded that the promotion strategy 

more alert in developing regional tourism potentials 
by implementing good promotion strategies so as to 

national and international level.
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